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The industry magazine for the electrical goods trade

Target group:
Specialist retail trade, wholesalers, technical support, department stores, 
kitchen studios, furniture stores, consumer electronics

Print run: 
10,000 copies

Qualified circulation:  
9,870 copies
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4 times per year

Volume:  
100th  Volume (2018)
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Brief Description: 
Elektromarkt, the industry magazine for the electrical goods trade, targets people 
involved in the electrical goods retail trade and companies specialising in home and 
consumer electronics. This also includes both national and international consultants 
and decision makers at department stores, wholesalers, buying groups and industry. 

Elektromarkt showcases ranges and brands in a consumer environment. Just like a 
concept store, the items are not presented in different product groups but in home 
settings. In doing so, we take our readers on an exciting journey through the home.  
Be it in the kitchen, home office or garden – electrical goods make our everyday lives 
that little bit easier in all settings.

Lounges are not just home to the TV, but often accommodate a vacuum cleaner or 
ironing systems. Kitchens are brimming with useful little helpers such as breakfast sets, 
food processors and espresso machines. Just as indispensable, of course, are the big 
appliances such as hobs, fridges and dishwashers.

Baths and bedrooms are home to electric razors, hairdryers and curling tongs, whilst 
washing machines and tumble dryers take care of all the laundry. And in the garden, 
lawn mowers, leaf blowers and electrical hedge trimmers are all just waiting to be 
used. And then, of course, there is the potential offered by the smart home!

Elektromarkt not only reveals innovations and trends but also provides expertise from 
the trade and industry, featuring reportages on specialist stores, sections such as 
“Products Put to the Test” and background articles on specialist topics, trade fairs and 
companies, rounded off with tips from the editors and entertaining features such as 
columns and competitions. 

Elektromarkt’s homepage www.elektomarkt.de complements the print edition with 
up-to-the-minute reports from the industry and additional product information. 
Elektromarkt’s newsletter is a regular source of valuable information serving the sector. 
Our trade magazine is also on social media at www.facebook.com/elektromarkt. 

Making our homes smart – in our magazine, online and in the trade.
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KOMFORTABLE 
KOCHKULTUR
Raffinierte Kuchen, süße Eiscreme oder  
herzhafte Nudeln: Leckere Köstlichkeiten 
zaubert man mithilfe modernster Küchen-
helfer und praktischer Maschinen im 
Handumdrehen. Doch gerade auch im  
Bereich der Elektrokleingeräte gilt: Quali-
tät macht den Unterschied. Denn sowohl 
Küchenchef als auch Hobbykoch erzielen 
die besten Ergebnisse mit verlässlichem 
und professionellem Equipment. Und 
während der eine gerne kocht, entspannt 
der andere gemütlich bei einem Käffchen 
– Zeit für Genuss muss eben auch sein.

Ausgezeichnetes Design
Das Induktionskochfeld KY-T936SL von Panasonic wurde 

mit dem iF Design Award 2017 ausgezeichnet. Der Geni-

us-Sensor misst Temperaturen zwischen 120 °C und 230 

°C per Infrarot direkt am Boden des Kochgeschirrs und 

hält die gewünschte Kochtemperatur konstant – auch 

bei niedrigen Temperaturvorgaben. 

 panasonic.de@eu.panasonic.com,  
 ww.panasonic.com/de

Innovative Küchentechnik
Der „WineChefPro 126-2D“ von Caso Design 

lässt sich durch die „Caso WineControl“-App 

bequem von fast überall steuern. In dem 

Schrank ist Platz für bis zu 126 Flaschen, die  

in zwei getrennten Temperaturzonen zwischen 

5 °C und 22 °C gelagert werden können.

 info@caso-design.de, 
 www.caso-germany.de

Mix und weg
Wer wenig Stauraum hat, muss dank  

Russell Hobbs auf eine gut ausgestattete 

Küche nicht verzichten. Der Glas-Standmixer, 

der 3-in-1 Stabmixer sowie der Handmixer aus 

der „EasyPrep“-Speisenzubereitungsserie 

zeichnen sich durch eine einfache Handha-

bung aus und lassen sich platzsparend lagern.

 service@eu.russellhobbs.com, 
 www.russellhobbs.de

Im Handum-
drehen püriert

Mit fünf Geschwindigkeitsstufen  

und integrierter Turbofunktion ist 

der „kMix Stabmixer“ von Ken-

wood ein richtiges Powerpaket. 

Er kommt mit einem Drei-Flü-

gel-Messer aus Edelstahl und 

einem hochwertiges Zube-

hör-Set. Erhältlich ist der 

praktische Helfer in den Far-

ben Schwarz, Weiß oder Rot.

 kenwood@delonghi.de, 
 www.kenwoodworld.de

KÜCHE

Ein Herz für Teigwaren

Fans frischer Pasta-Kreationen kommen mit 

dem „Pastamaker VivaPlus“ von Philips auf 

ihre Kosten: In nur 18 Minuten schafft der 

schlanke Helfer 450 g Nudelteig. Ob Penne, 

Spaghetti, Fettuccini oder Lasagne – durch 

die vier verschiedenen Formscheiben ist für 

jeden Geschmack etwas dabei. 

 unternehmens-
kommunikation@philips.com,

www.philips.de

Klein, aber oho!
Die Wahl zwischen zwölf verschiedenen Kaffeespezialitäten hat 

der Nutzer mit den Geräten der „Evidence“-Serie von Krups, 

zudem kommen dank der optimal angepassten Wassertemperatur 

auch Teetrinker auf ihre Kosten. Dennoch sind die vielfältigen Voll-

automaten nur so groß wie nötig und somit äußerst platzsparend.

 info.de@goupeseb.com, 
 www.krups.de

Rubrik
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JURA WÄCHST ZWEISTELLIG
Rekordzahlen aus der Schweiz: Der Kaffee-Spezialist Jura verkaufte 2016 insgesamt 
321.000 Vollautomaten und steigerte den Umsatz um 11,7 Prozent auf 421 Millio-
nen CHF.

LEIFHEIT 
WÄCHST WEITER
Vor allem die positive Entwicklung im 
Markengeschäft lässt Umsatz und EBIT 
steigen.

Leifheit verkündet eine Steigerung von Umsatz und Ergeb-
nis (EBIT) für das Geschäftsjahr 2016: Insgesamt stieg der 
Konzernumsatz um 2,3 Prozent auf 237,1 Mio EUR gegen-
über 231,8 Mio EUR im Vorjahr. Das EBIT erreichte 22,1 Mio 
EUR im Vergleich zu 21,7 Mio EUR im Geschäftsjahr 2015.
Ausschlaggebend für die positive Entwicklung ist vor al-
lem der Umsatz im Markengeschäft von Leifheit sowie 
Soehnle, der 2016 ein Zuwachs von 4,1 Prozent verzeich-
nete.

Wie geht es 2017 weiter? 
Auch für das laufende Jahr erwartet Leifheit ein stabiles 
Wachstum und plant, den Vertrieb neu zu ordnen: „Wir ge-
hen im Jahr 2017 mit einer ganzen Reihe von neuen, ver-
braucherorientierten Produkten an den Start. Sie sind das 
Ergebnis unserer Innovationsstrategie und ergänzen un-
sere etablierten Sortimente, um neue Zielgruppen zu ge-
winnen, neue Märkte zu erschließen und unsere Marktpo-
sitionen auszubauen", so Thomas Radke, Vorstandsvorsit-
zender der Leifheit AG.
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An der Spitze liefern 
sich Braun und Philips 
ein Duell. 

der sieht es beim Umsatz aus: 92,2 Prozent der ge-
messenen Umsätze der Kategorie „Elektrische Rasie-
rer“ hat das Spitzenduo für sich verbuchen können.

2016 war damit das erfolgreichste Geschäftsjahr der Fir-
mengeschichte: „Wachstumstreiber sind neu lancierte 
Produktlinien sowie eine verstärkte Präsenz an unseren 
weltweiten Verkaufspunkten“, erklärt General Manager 
Emanuel Probst. 

Erfolgsfaktoren E-Linie und Z-Linie 
Vor allem die  Lancierung der neuen Produktlinien E- und 
Z- im Haushaltbereich sowie ein verstärkter Fokus auf den 
Office- und Professional-Bereich mit der GIGA-X- und der 
WE-Linie trugen zum Erfolg bei. 

2017 will Jura weiter wachsen 
Das Ziel des Unternehmens für das laufende Jahr sind 
über 330.000 verkaufte Vollautomaten. Gleichzeitig soll 
die Zahl an Shop-in-Shops und Jura-Stores weiter steigen. 
Eine zentrale Rolle spielt dabei die Videoverkaufsberatung 
Jura Live, die eine kompetente Fachberatung direkt vom 
Jura-Hauptsitz aus gewährleisten soll. 

Die 1931 gegründete Schweizer Jura Elektroapparate AG 
mit Hauptsitz in Niederbuchsiten sieht sich als Innovati-
onsleader bei Kaffeespezialitäten-Vollautomaten.
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Jura Live: Seit 2016 werden schweizweit Tablets an Verkaufspunkten im Fach-
handel platziert. 

Industrie

Braun vs. Philips: 

WER MACHT DAS GESCHÄFT? 
Mehr als 1.000 Rasierer verkauft die Internetplattform amazon.de täglich. E-Com-
merce-Marktforscher metoda untersuchte das Segment – mit klaren Ergebnissen.

80 JAHRE ELECTRONICPARTNER
Als Familienunternehmen verwurzelt, in Europa angekommen und in insgesamt 
16 Ländern aktiv.

Wer macht im Millionenbusiness elektrische Rasierer das 
Geschäft? Um diese und weitere Fragen zu beantworten, 
hat metoda vom 1. bis 30. September 2016 die Amazon.
de-Kategorie „Elektrische Rasierer“ untersucht.
Eines machen die Daten sofort deutlich: elektrische Rasie-
rer sind hierzulande ein gutes Geschäft. Im September 
wurden über die Plattform Amazon.de inklusive Market-
place 30.897 Produkte der Kategorie „Elektrische Rasie-
rer“ verkauft. Das sind rund 1.030 Verkaufsbewegungen 
am Tag. Und ein neuer Rasierer ist keine billige Anschaf-
fung. Im Schnitt investierten die Konsumenten 92,85 Euro 
in ein neues Gerät. Allein im September wurden in der un-
tersuchten Kategorie somit laut metoda mehr als 2,8 Milli-
onen Euro umgesetzt.

Zwei Platzhirsche
Dabei dreht sich der Markt um zwei feste Pole. Denn an 
der Spitze liefern sich die beiden alteingesessenen Markt-
größen Braun und Philips ein Duell. 17.430 Rasierer der 

Heute ist ein besonderer Tag für ElectronicPartner. Genau 
vor 80 Jahren, am 18. Januar 1937, meldete Karl Friedrich 
Haubrich den „Radio- und Elektrogroßhandel Karl Fr. Hau-
brich“ an. Später gründeten auf dieser Basis seine Söhne 
Edgar und Hartmut Haubrich die Verbundgruppe Electro-
nicPartner – und sind dem Unternehmen bis heute eng 
verbunden. Aktuell vertritt Michael Haubrich als Vorstand-
mitglied die Inhaberfamilie in dritter Generation im opera-
tiven Geschäft.

So läuft es aktuell
„ElectronicPartner ist von spannenden Kontrasten ge-
prägt: Wir sind in Düsseldorf als Familienunternehmen 
verwurzelt, aber in Europa angekommen und in 16 Län-
dern aktiv. Wir kombinieren die Stärken des stationären 
Handels mit den Chancen im Online-Geschäft“, erklärt Karl 
Trautmann, Vorstand ElectronicPartner selbstbewusst und 
ergänzt „Unser Erfolgsrezept lautet, Veränderungen als 
Chance zu begreifen und uns sowie unser Handelskon-
zept immer weiter zu verbessern.“ 

Marke Braun wurden im September über die Plattform 
Amazon.de verkauft. Dabei realisierten die Produkte der 
Marke einen Durchschnittspreis von 103,30 Euro. 
Braun-Geräte für etwas mehr als 1,8 Millionen Euro wech-
selten im untersuchten Zeitraum den Besitzer.
Damit setzten Geräte der Marke Braun rund eine Millionen 
Euro mehr um als Rasierer des großen Konkurrenten aus 
den Niederlanden. Denn trotz großer Marketingpower und 
einer attraktiveren Preissetzung bleibt Philips nur der 
zweite Platz. Für einen der insgesamt 9.255 verkauften 
Philips-Rasierer mussten im Mittel nur 91,15 Euro ausge-
geben werden. Rund 843.000 Euro investierten die Ama-
zon-Kunden im untersuchten Zeitraum in Philips-Geräte.
Braun und Philips dominieren auch beim Umsatz
Sind diese Ergebnisse an sich schon recht eindeutig, zeigt 
erst die Einordnung in den Gesamtmarkt, wie stark Braun 
und Philips tatsächlich aufgestellt sind. Bei zusammen 
26.685 verkauften Rasierern entfiel 86,4 Prozent der Nach-
frage auf die Marken Braun und Philips. Noch erdrücken-

Am 18. Januar feiert  
ElectronicPartner  
Firmenjubiläum. 

– Content
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360-days coverage PLUS print

Making homes smart!
Welcome to the new Elektromarkt! 
Elektromarkt showcases ranges and brands in a consumer environment. 
Just like a concept store, the products are not presented in different pro-
duct groups but in home settings. In doing so, we invite our readers to 
come with us on a journey of discovery through the home. After all, be it 
in the kitchen, office or garden – electrical goods make our everyday lives 
that little bit easier in all settings.
Lounges, for example, are not just home to the TV, but often accommo-
date vacuum cleaners or ironing systems. Kitchens are full of useful little 
helpers such as breakfast sets, food processors and espresso machines. 
Just as indispensable are the “big” appliances such as hobs, fridges and 
dishwashers.
Baths and bedrooms are home to electric razors, hairdryers and curling 
tongs, whilst washing machines and tumble dryers take care of the 
laundry. And in the garden, lawn mowers, leaf blowers and electrical 
hedge trimmers are all waiting to be used. Not forgetting, of course, the 
potential offered by the smart home!

Our online editorial team also sheds light on current topics at  
www.elektromarkt.de and in our newsletter. 

KITCHEN

HOUSE 
HOLD

SLEEPING 
ROOM

PLAY 
ROOM

OUT
DOOR

LIVING 
ROOM

BATH 
ROOM
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                        - Distribution

Classified recipient potential – distribution in Germany, Austria, Switzerland

Trade   Number

Retail trade – cooperative 3,056

Retail trade – non-cooperative 14,250

Kitchenware stores/Kitchen studios 2,242

Flower shops and garden centres 1,122

Furniture stores 3,022

Department stores 709

Mail order 1,037

Wholesalers, sales agents 1,098

Technical superstores 977

Trades 793

Industry 1,255

Other 377

Trading in consumer electronics (entertainment 
electronics, telecommunications, photography, PC/
Multimedia, Car media/Car navigation)

14,678

Total recipient potential 42,698

Das Branchenmagazin 
für den Elektro-Hausgeräte-Handel

www.elektromarkt.de

01|2018

Aus dem Inhalt
Das Branchenmagazin 
für den Elektro- 
Haus geräte-Handel

IFA 2017
Tops und Flops  
der Messe
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Issue Dates Topics Trade Fairs

1
March

Publication date:  23.03.2018

Ad and editorial 
deadline:               28.02.2018

Food prep: Food processors, cooling equipment, 
hobs, ovens, coffee makers, 
breakfast series etc, 
Smart home: Kitchen
Special feature: Language assistants

CE China in Shenzhen: 01.04. – 30.04.2018 
Euronics-Kongress in Leipzig: 04.04. – 06.04.2018 
Küchen und Wohntrends, Munich: 06.05. – 07.05.2018 
High End Munich: 10.05. – 13.05.2018 

2
June

Publication date:  12.06.2018

Ad and editorial 
deadline:               15.05.2018

Cleaning: Vacuum cleaners and robots,  
washing machines, dishwashers, ironing 
systems,
high-pressure cleaners, window cleaners etc
Smart home: Household
Special feature: Sustainability and energy 
efficiency

CeBIT in Hanover: 11.06. – 15.06.2018 
Anga Com: 12.06. – 14.06.2018 

3
August

Publication date:  23.08.2018

Ad and editorial 
deadline:               30.07.2018

IFA 2018: Trends and innovations
Home entertainment: Hi-fi and TV systems
Smart home: Living room
Special feature: Future trends

IFA in Berlin: 01.09. – 06.09.2018 

4
October

Publication date:  11.10.2018

Ad and editorial 
deadline:               17.09.2018

IFA 2018: The Innovations
Health & beauty: body & hair care, 
wearables, scales, 
blood pressure gauges and massagers,
Air purifiers and humidifiers etc
Smart home: Bathroom and outdoor
Special feature: Data security

Living Kitchen in Cologne: 14.01. – 20.01.2019 

                        – Topics and Dates

IFA

CLEAN-
ING

BEAUTY &
HEALTH

In addition to these focal themes, every issue of Elektromarkt also contains extensive editorial  
coverage on products for the home and on the go, presented in home and living worlds.

FOOD 
PREP
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Size Format Colour Rate

1/1 PS: 175 mm x 260 mm
B: 210 mm x 297 mm

4c 4,450.- €

1/2
PS: 175 mm x 127 mm
B: 210 mm x 139 mm

PS:  85 mm x 260 mm
B: 100 mm x 297 mm

4c 2,650.- €

1/3
PS: 175 mm x  81 mm
B:  67 mm x 297 mm 
B: 210 mm x  92 mm

PS:  85 mm x 171 mm

4c 1,850.- €

1/4
PS: 175 mm x  59 mm
PS:  59 mm x 194 mm 
PS:  85 mm x 127 mm

4c 1,350.- €

Advertorials on request on request on request

 

                        – Ad rates

1  Surcharges Front cover page and back cover page 10,040.– € 
Placement:  Front cover page 6,955.– €

  2nd cover page 5,505.– €
	 	 3rd cover page 5,150.– €	

  Back cover page 5,725.– €

  

  Surcharge for other compulsory placement 
  instructions and confirmed placements  10%

  Placement agreements are invalid, if the publishing house 
  is not provided on time with the necessary data by ad  
  submission and closing date deadline.

2 Colours:   Colours from the Euro Colour Scale CEI 12-66 / DIN 16539  
for special  colours each 1,060.- € 
(No discount available)

3 Magazine format: 210 mm wide x 297 mm high

4 Discounts: Ads within 12 months (insertion year): 
  Frequency discount 
  2 Ads 5%  
  4 Ads 10%    
    
5 Classified ads: Basic rate mm-ad single-column line 4c  8.46 €
  mm-ad rate for job offers/applications 
  on request

6  Ad specials:  Inserts  
up to 25 g 295.00 € o/oo 
up to 50 g 365.00 € o/oo 
Maximum format available for loose inserts: 210 x 297 mm 
Rates for bound inserts on request

PS: Print Space   B: Bleed
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1/2 Seite quer

1/4 page
across

1/3 page across

Ad formats bleed off: Bleed ad format plus 3 mm allowance on all sides

Print space:
w x h:  85 mm x 127 mm

Print space:
w x h: 175 mm x 59 mm

Print space:
w x h: 59 mm x 260 mm
Bleed format:
w x h: 77 mm x 297 mm

Print space:
w x h: 175 mm x 81 mm
Bleed format:
w x h: 210 mm x 92 mm

Prints pace:
w x h: 175 mm x 127 mm
Bleed format:
w x h: 210 mm x 139 mm

Print space:
w x h: 175 mm x 260 mm
Bleed format:
w x h: 210 mm x 297 mm

1/1 page

1/2 page across

1/2 page 
high

Printspace:
w x h:  85 mm x 260 mm
Bleed format:
w x h: 100 mm x 297 mm

1/4 page 
high

1/3 
page 
high

                        – Ad formats

Print space:
w x h: 59 mm x 194 mm

1/4  
page  
high
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                        – Technical Specifications

5 Proof: When making the proof please consider that our printer  
  works with standard PSO-ISO 12647 values both in the   
  preparatory and in the printing stages. If you are unable to  
  provide us with a binding colour proof or can only supply a  
  digital colour printout, please note that your file will be  
  printed in compliance with the ISOcoated_v2_300_eci.icc 
        
6 Data storage: Data will be archived. Unchanged rerun is generally  
  possible. A data guarantee is, however, not assumed.  

7 Guarantee: By sending incomplete or differing data (texts, colours or 
  images) we do not assume any liabilities for the correct  
  print. Faulty exposure caused by incomplete or flawed files, 
  incorrect settings or incomplete information will be  
  invoiced to the customer. This also applies to additional  
  composition and reproduction work as well as the creation 
  of flawed proofs.

8  Contact:  Monika Schmidt, Order Management   
  E-mail: m.schmidt@meisenbach.de   
  Phone: +49 951 861-100    

9 General information:  Image data in original sizes requires a resolution of 300 dpi 
  (min. 600 dpi for line drawings). Indexed, LAB and RGB  
  image data are converted by an in-house generated   
  separation curve into the CMYK mode (the colour space  
  is modified).

10  Delivery address:  Schleunungdruck,     
 Loose inserts /  for attention of: Thomas Gesell    
 bound inserts  Eltertstrasse 27     
  97828 Marktheidenfeld    
  Germany     
  Phone: +49 9391 600 533

1 Magazine format: 210 mm wide x 297 mm high 
    Print space: 175 mm wide x 260 mm high

2  Printing and 4c offset printing (80 lpc-screen) on coated paper   
binding methods: (chlorine free). Wire stitching or adhesive binding.   
 For colour ads genuine proofs are necessary.

3 Data formats: Your electronically submitted data will be processed by us 
  with Windows 7 and Adobe InDesign CC 2015 (CMYK-  
  colours) with the following programs for Windows:   
  - Adobe Acrobat Version XI 
  - Adobe InDesign (Version CC 2015)  
  - Adobe Illustrator (Version CC 2015)  
  - Adobe Photoshop (Version CC 2015)  
  - Microsoft Office (Version 2013 for MAC and PC ) 

   Please send us your ads ready for publishing in one of the 
programs and formats mentioned above, if possible as 
PDF/X-4 data (Output Intent: ISOcoated_v2_300_eci.icc)  
with 3 mm bleed. Imagedate need at least a resoultion   
of 300 dpi.      
Please ensure the PDF is compatible with Acrobat 7. 
Transparency effects or shading must be changed into image 
data by reducing transparency (high resolution). Should it be 
necessary to edit other files or adapt the layout, we will have 
to charge you our cost price of 72.- EUR/hour. 

4  Colours:  Bio-Printing inks (CMYK) based on Euro Colour Scale   
CEI 12-66 /DIN 16538, special colours available on request.
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                        – Banner Website 

1 Circulation auditing:               www.ivw.de (German Audit Bureau of Circulation)

 The elektromarkt website is a member of the IVW-Group for  
  online media. The Number of visits is checked and published  
 by the IVW on a monthly basis.

2 Web-Adress: https://elektromarkt.de  
 
3 Brief description:  This is where you will find all there is to know about the trade 

magazine at a glance. It features interesting background reports, 
the latest product trends and, of course, up-to-date news from 
trade and industry. It also includes an industry-specific overview 
of important dates.

4 Target group: People working in the electrical goods trade and companies  
  involved in home and consumer electronics. This includes  
  national and international consultants and decision makers  
  working for department stores, wholesalers, buying groups  
  and industry.

5 Data delivery: Banner data including links should be emailed, quoting  
  the customer’s name, to Monika Schmidt 
  (m.schmidt@meisenbach.de) 

6 Publishing house:  Meisenbach GmbH Verlag   
  

 

 

 

 Full Banner  468 x 60 pixels
 Superbanner  950 x 90 pixels
 Hockeystick  728 x 90 Pixels + 120 x 600 pixels
 Webskin  Format on request
 Content Ad  300 x 250 pixels
 (Wide) Skyscraper  (160) 120 x 600 pixels
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1 General information: The Elektromarkt Newsletter features important industry   
  news items from the home and consumer electronics field.  
  The Newsletter is sent in HTML format. 

2 Coverage: approx. 2,600 addresses  
  (last update: August 2017)

3 Data formats:  JPG, 700 x 88 pixels, max. size 40K

4 Data delivery:  Advertising banners should be delivered ready  
for publication at least 6 working days before the  
publication date.

  Delivery by email, quoting the customer’s name, to  
  Monika Schmidt (m.schmidt@meisenbach.de).

5  Rates per Ad (Banner):  €	305.-

                        – Banner Newsletter
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2 Discounts: Within one contractual year

  3 runs 5 %    
  6 runs 10 % 
  9 runs 15 %    
                           12 runs 20 % 

   Combination discounts are available for 
   simultaneous ad bookings in print and online

   Individual cross-media offers are available on request. 

3 Technical GIF/JPG/Flash 
 specifications:  Max. size: 40K 

4 Data delivery: The ads must be delivered to the publishing house at least  
  6 working days before the online campaign is due to begin. 
5 General Terms  
 and Conditions: see www.meisenbach.de.

6 IVW-tested: www.ivw.de

  The Elektromarkt website is a member of the IVW Group for 
  online media. The number of visits is checked and published 
  by the IVW on a monthly basis.    
     

1 Rates and ad formats:

Ad type Format/Size  
in pixels

Rate in euros	

for 4 weeks of broadcasting Max. size

Full Banner 468 x 60   325.– 40 K

Superbanner 950 x 90   575.– 40 K

Hockeystick 728 x 90 + 120 x 600   625.– 40 K

Webskin Format on request   600.– 40 K

Content Ad 300 x 250   415.– 40 K

(Wide) Skyscraper (160) 120 x 600   415.– 40 K

Banner Newsletter 700 x 88   305.– 40 K

Other formats on request

                        - Rates - Banners



MEDIAKIT 2018 100 
Years

12/20
www.elektromarkt.de
As per 28. August 2018/ Ad rates no. 73, valid from 01. October 2017

                        – Content Marketing

Text Ads Website
Text ads

Your text ad will be integrated in the Elektromarkt website as an article, positioned in 
a thematically assigned section and also in the News (Aktuelles) section.

 Headline – teaser and text ad: max. 35 characters

 Lead paragraph – teaser and text ad: max. 350 characters

 Basic text: max. 1,200 characters

 Image – teaser: 1 image

 Minimum width: 800 pixels (16:10)

 Resolution: 72 dpi

 Images – text ad: min. 1 and max. 2 images

 Minimum width: 800 pixels

 Resolution: 72 dpi

 Caption per image: max. 70 Characters

 Video – optional: integration of a YouTube video 

Rate: s	375.-
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Increase the scope of your text ad with a 
teaser on our Facebook-page.  

 Post-text:  approx. 90 characters  
      (recommendation from Facebook)

 Link-heading:  
       Headline of the text ad

 Meta description of the link-preview:  
       Lead paragraph of the text ad

 Image of the link preview:  
       First image of the text ad. 

Rate: s	80.-

Increase the scope of your text ad 
with a teaser on our Twitter-channel. 

 Tweet-text:  max. 140 characters 
       (incl. hashtags, mentions and  
       target-URL as a bit link)

 Images – text ad: 1 image

 Minimum width: 440 x 220 pixels

 Resolution: 72 dpi

Rate: s	100.-

Social Media Teaser - Newsletter

                        – Content Marketing

Would you like to increase the scope of your text ad with a teaser in our social media network?

You can position your content within our editorial coverage.

Your message will have the look and feel of an editorial post on Elektromarkt’s social media channels (Facebook & Twitter).

Facebook TeaserTwitter Teaser
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Increase the scope of your website text 
ad with a teaser in our Newsletter.

You can position your content within 
our editorial Newsletter.

 Headline: max. 35 characters

 Teaser-Text: max. 350 characters

 Image: 1 image

 Min. width: 800 pixels (16:10)

 Resolution: 72 dpi

Rate: Text ad incl. Newsletter teaser: 
s	560.-

Increase the scope of your website text 
ads with teasers in our Special 
newsletter. You can position your 
content within an exclusive Special 
Newsletter. Our editorial team will add 
an editorial contribution.

Your message will have the look and 
feel of an editorial Newsletter. For data 
protection reasons, we cannot send our 
Newsletter recipients a layout that you 
have chosen yourself.

Possible content:

 1-2 text ads

 Headline: max. 35 characters

 Teaser text: max. 350 characters

 Image: 1-2 images

 Minimum width: 800 pixels (16:10)

 Resolution: 72 dpi

 Banner 700 x 88 pixels, max. 40K

Rate: s	1,195.-

                        – Content Marketing
Teasers in our Special NewsletterTeasers in our Newsletter
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Place your products and topics among our editorial content. You can complement your advertising activities by 
addressing our readers with a mix of editorial content, advertising and brand communication on your very own 
theme page.

Your theme page will be integrated within a designated section on the Elektromarkt website, enabling you to 
design it to your own specifications. 

Headline of the theme page: max. 35 characters.

Teaser:
Free number of teaser tiles possible.
Teaser text with max. 40 characters.
Teaser image with a minimum width of 800 pixels and a resolution of 72 dpi. Teaser tiles can either lead to 
segment on your theme page or to an external website.

Info box:
Info box with max. 1,000 characters.
It is possible to use hyperlinks and to incorporate pdf-files.

Section tiles:
Free number of teaser tiles possible.
Section image must have a minimum width of 800 pixels and a resolution of 72 dpi. Each section tile leads to 
another landing page with your content. Here you can position your products, information and pointers as well 
as your communication content. You can include texts, files, images and videos.

Collection of text ads and editorial contributions:
Our editorial contributions are automatically tied in with your theme page.

Social media liveticker:
Presentation of your social media content on Facebook, Twitter and / or Instagram.

We will be pleased to advise you and help you develop your own theme page.

Rate on request.

                        – Content Marketing
 Theme page on our website
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2 Discounts: within one contractual year

  3 runs 5 %    
  6 runs 10 % 
  9 runs 15 %    
                           12 runs 20 % 

   Combination discounts are available for 
   simultaneous ad bookings in print and online

   Individual cross-media offers are available on request.

3 Technical                     
specifications:                  on request

4 Data delivery The data for text ads and teaser must be delivered to the 
  publishing house at least 6 working days before the  
  publication date

  Special arrangements apply for theme pages.

  Delivery by email, quoting the customer’s name, to  
  service@meisenbach.de 
5 General Terms  
 and Conditions: www.meisenbach.de.

6 IVW-tested: www.ivw.de

  The stil & markt website is a memberof the IVW Group for 
  online media. The number of visits is checked and published 
  by the IVW on a monthly basis.    

1 Rates and ad formats:

Ad type Publication period Rate in euros

Text ad on our Website Visible on our website from publication date 375.-

Facebook-Teaser Visible on our Facebook-page from publication date. 80.-

Twitter Teaser Visible on our Twitter-Channel from publication date 100.-

Text ad - website incl. Newsletter teaser Published with the dispatch of our Newsletter  
in accordance with the given calendar week 560.-

Teaser in our Special Newsletter Published with the dispatch of our Special Newsletter  
in accordance with the given calendar week 1.195.-

Theme page on our website Serviced running time of one year from the date of publication On request

                        – Rates Content Marketing



MEDIAKIT 2018 100 
Years

17/20
www.elektromarkt.de
As per 28. August 2018/ Ad rates no. 73, valid from 01. October 2017

1.  In the following General Terms, «advertisement order» refers to the contract on the publication
 of one or several advertisements of an advertiser or others in a printed paper for the purposes of
 circulation.
2.  Advertisement orders, unless expressly placed for a longer period, must be carried out within one
 year beginning with the signing of the contract. Only written agreements or written confirmations
 from the publishers are valid.
3.  If the advertiser augments his advertisement order or adds another order to it in such a way as to
 in-crease the number of advertisements, appearing within the one- or two-year period, the probably
 higher discount will also be granted for already printed advertisements.
4.  If an order is unfulfilled through no fault of the publishers, the advertiser must return to the
 publisher the difference between the granted discount and that corresponding to the actual
 execution of the order, irrespective of any eventual legal duties. The repayment ceases, if the
 unfulfilment is based on the force majeure in the risk area of the publishers.
5.  Advertisements, which owing to their presentation cannot be recognised as such, will be marked
 with the word «Advertisement» by the publishers.
6.  The publishers have the right to refuse advertisement orders - including single terms within a
 contract - and insert orders, by reason of their contents, origin or their technical form, according to
 the uniform and technically justifiable principles of the publishers, when their content infringes laws
 or official regulations  or when their publication is unfavourable for the publisher.
 In addition, bound or loose insert orders are only binding after a sample of the bound or loose insert
 has been submitted and met the approval of the publishers. Inserts, whose form or presentation give
 the reader the impression that they are part of the newspaper or magazine or which contain foreign
 advertisements, cannot be accepted.
 The advertiser will be informed immediately if his order is refused.
7.  The advertiser himself is responsible for the content and the legitimacy of text and pictures
 submitted for the advertisement. Furthermore, it is the duty of the advertiser to exempt the
 publisher from claims of a third party, even when it should be inhibited, which might arise against
 the publishers as a result of the execution of the order.
8.  The advertiser is responsible for submitting the advertisement text and the unobjectionable printing
 material or inserts on time. The publisher damand immediate replacement of obviously unsuitable or
 damaged printing material.
 The publisher guarantee the usual printing quality for the text submitted, in as far as the possibilities
 of the printing material allow.
9.  In the case of the completely or partly illegible, incorrect, or incomplete printing of the
 advertisement, the advertiser is entitled to a price reduction or to a replacement advertisement,
 however, only in as far as the purpose of the original advertisement was impaired. If the publishers
 allow the reasonable period for this to expire or if the replacement advertisement is again
 objectonable, the advertiser has the right to a price reduction or a cancellation of the order.
 Liability caused by unfulfillment, negligence on singing the contract an unlawful acts are out of
 the question also with advertising orders placed by telephone. Extent of liability caused by inablility
 to carry out the order or delay are limited to replacement of the foreseeable damages and the
 indemnification of the relevant advertisement or insert costs. This is not the case for malice and
 gross negligence of the publishers, their legal representatives and intermediate assistents. The
 publishers`extent of liablility for damages due to failure to provide warranted quality remains
 uneffected.

 In commercial business transactions, the publisher are not liable for the gross negligence of
 intermediate assistants; in remaining cases, the extent of liability for gross negligence towards
 tradesmen is limited to the foreseeable damages up to the corresponding costs. Complaints - except
 for not obvious faults - must be forwarded within four weeks after receipt of invoice and voucher.
10.  The advertiser himself is responsible for typographical errors if the publisher sents him a proof and if
 he failed to correct the mistake or to return the proof in time.
11.  For payment of the advertisement invoice within 8 days after date of invoice a 2% discount is
 granted, payment after 30 days is net. In case of delay or postponement of payment, the advertiser
 is charged with default interest amounting to 3% above the rate of discount of the Deutsche
 Bundesbank and with the collection costs. The publisher may also discontinue the execution of the
 order until the advertisements already published have been paid for, and may demand advance
 payment for the remaining advertisements.
 In the case of justifiable doubts in the advertiser´s ability to pay, the publisher are entitled to make
 the publication of further advertisements dependant on the advance payment of the amount and
 on the settlement of outstanding invoices, even within the duration of an advertising contract and
 regardless of an originally agreed upon term of payment.
12.  Where the print-run has been reduced, it is possible to claim a partial reduction in price where
 several adverts have been booked in advance and where the average distributed print-run quoted
 either on the rate card or elsewhere is higher than the overall average print-run for the year,
 starting with the appearance of the first advert. A reduction in the print-run is deemed unjustifiable
 where it has been reduced by 20% or more for a print-run of up to 50000 copies. The percentage
 total of the price reduction is calculated in direct relation to the fall in the overall print-run.
13.  Advertisement rates do not include costs for graphic work, or for the preparation of photos or
 digital data. If such work is necessary for the execution of an advertising order it will be charged
 extra. Also, considerable changes in original order can be brought to the account of the advertiser.
14.  At the advertiser´s request, the publisher will give evidence of the circulation of the magazine for
 which advertisements have been placed.
15.  In box number advertisements the publisher employs the care of a prudent businessman for the
 custody and punctual transmission of the offer. Registered letters and express letters concerning box
 number advertisements will be forwarded by normal post only.
16.  Enclosures accompanying offers and applications forwarded to the advertiser in reply to a box
 number advertisement remain the property of the sender and must be returned to him.
17.  Printing material, which the advertiser does not expressly demand to be returned to him, is kept by
 the publisher for two years, however, the publisher cannot be held reponsible for any damage or loss
 caused by force majeure.
18.  Place of payment and place of jurisdiction, in as far as the law does not forcibly prescribe otherwise,
 is Bamberg.
 Even if the residence or usual domicile of the advertiser is unknown at the time of the endorsement
 of a claim, or if the advertiser moves out of the area covered by the law, after the conclusion of the
 contract, Bamberg remains the place of jurisdicton.
19.  The advertising mediators and agencies are obliged to respect the rate card of the publishers, in their 

offers, contracts and accounts with advertisers. The agency commission granted by the publishers
 may be forwarded neither in part nor in full, neither directly nor indirectly to the advertiser.
20.  Should one of the preceding stipulations be without legal force, the validity of those remaining is
 not affected.

                         – General Terms and Conditions for ads
and inserts in newspapers and magazines
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                        - Space for your media concept
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Publisher:
Meisenbach GmbH 
Franz-Ludwig-Straße 7a 
96047 Bamberg
P.O. Box: 20 69
96011 Bamberg
 +49 951 861- 0
FAX  +49 951 861-158
  elektromarkt@meisenbach.de  
www.elektromarkt.de

Editorial staff:
Kerstin Barthel
Agnes Verena Bauer 
Tanja Kraemer 
Carmen Mlcoch
Sabine Stenzel 
Larissa Terwart

Content-Management: 
 +49 951 861-188 
FAX   +49 951 861-149  
    service@meisenbach.de

Publisher & Editorial staff: Advertising Sales and Distribution:
Advertising Manager:  
Christian Matthe 
 +49 951 861-129 
FAX   +49 951 861-149  
    c.matthe@meisenbach.de

Advertising Sales: 
Ariane Schlotter 
 +49 8341 9955-850 
FAX   +49 951 861-149  
    a.schlotter@meisenbach.de 

Viola Kügler 
 +49 951 861-122 
FAX   +49 951 861-149  
    v.kuegler@meisenbach.de

Distribution: 
Ulla Schiel 
 +49 951 861-101 
FAX   +49 951 861-158  
    vertrieb@meisenbach.de

Order management : 
Monika Schmidt
 +49 951 861-100 
FAX  +49 951 861-158 
 m.schmidt@meisenbach.de

Advertising Sales: 
Baden-Wurttemberg, South Bavaria 
Christian Keller Media
Roc de Cagaliére 
11220 Lagrasse 
France 
 +49 162 2015013 
   christian@kellermedia.eu

Great Britain + Eire
Richard H. Thompson Ltd.
38 Addison Avenue
London W11 4QP 
 +44 20 76021065 
FAX  +44 20 76022198 
  richardmedia@yahoo.com

                        – Contact

Managing Director:  Ulrich Stetter

Head of editorial office: 
Sabine Stenzel

Head of online editorial office:
Daniel Keienburg 

Manager sales /distribution/marketing:
Christian Matthe

Publishing house:
Meisenbach GmbH 
Franz-Ludwig-Straße 7a 
96047 Bamberg
P.O. Box: 20 69
96011 Bamberg
 +49 951 861- 0
FAX  +49 951 861-158
  info@meisenbach.de  
www.meisenbach.de

Bank details:
Sparkasse Mainfranken, Würzburg 
IBAN: DE50790500000047955265 
Kto-Nr.: 47955265 
BLZ: 790 500 00 
BIC: BYLADEM1SWU

Terms of payment:
3 % discount on payment before publication,
2 % discount on payment within 8 days from
date of invoice, net 30 days from invoice.
Place of fulfilment and court of jurisdiction
is Bamberg.
(Unless otherwise determined by law)


